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Legal and Risk Factors

This document has been prepared to provide information, including the LM Token ecosystemand its technical details, to unspecified individuals who are interested in
the LeisureMeta (LM) Token Project.

The LM Team has carefully reviewed the relevant matters and provided detailed technical descriptions to prepare the information contained herein, and uses
reasonable efforts, including updates, to deliver the most current information . However, this does not mean that the LM Team guarantees or represents that any
part of this document is accurate or complete. The contents of this document were prepared as of the date of drafting, and none of the contents, in whole or in
part, constitutes any binding commitment or obligation. Accordingly, the LM Team assumesno legal responsibility for any damages arising from the use or non-use
of the information set forth herein, or from any inaccuracies or incompleteness in the content.

Furthermore, the LM Team bears no responsibilityfor any acts in which this document is used for purposesother than providing information, which is its sole intended
purpose. In the event of any discrepanciesin interpretation between this document written in Korean and versions translated into other languages, the most recent
Korean version shall take precedence. However, this shall not be construed as a guarantee of responsibility for the contents of the Korean version. No part of this
document may be copied, modified, distributed, or provided to any third party without the prior consent of the LM Team.

The “forward-looking information” contained in this document refers to information that has not been subject to independent verification. Such information relates to
future events rather than past ones, and refers to anticipated future performance. Expressionsof forward-looking information may include words such as “expect,”
“forecast,”“plan,”“anticipate,”and similar terms. These forward-looking statements are subject to changes in future circumstancesand are inherently uncertain. As a
result of such uncertainties, actual future performance may differ materially from the content expressed or implied in the forward-looking information.

In addition, the forward-looking statements are based on conditions as of the date of this document and reflect current market circumstancesand development
environments. They are subject to change due to future environmental shifts or strategic adjustments, and suchchangesmay occur without prior notice. The LM Team
assumes no legal or moral responsibility for any losses arising from the use of this document.

If any terms or expressionsof this disclaimer regarding the exclusion of legal liability under this document are found to be inconsistent with applicable laws, such
terms or expressions shall become invalid until they are amended. However, the remainder of the disclaimer shall continue to remain in full force and effect.



1-1 Introduction to the LeisureMeta Project

As a Web 3.0 Enabler, LeisureMeta provides the core infrastructure for a digital economy where rights are guaranteed, aiming to realize a New Normal socio-cultural
and economic community founded on respect for humanity and freedom of will.

Leisure + M eta =

LeisureMetais a New Normal communityproject that seeksto establisha socio-cultural and economicecosystemwhere Web 3.0 creatorsand fanscome together. The term
“Leisure”originatesfrom the Latin word Licere, meaning “toset people free,”which refersto freedom from work and obligations. LeisureMetaexpandsupon this conceptby
redefining all creative activities, whether online or offline and beyond the boundaries of conventional work and duties, as anew form of labor.

Meta signifiesnot a mere extension but a leap to a higher dimension. The Metaverse is a spacethat transcendsthe extension of the physicalworld and opens a new
horizon for the digital economy. In the era of the digital economy expanded by the Fourth Industrial Revolution and technological innovation, LeisureMeta introduces
the concept of the Web 3.0 Creator as a new form of employment and source of income to set people free in the truest sense.

A Web 3.0 Creator is a new form of profession in which anyone can become a creator, build a fandom, and enjoy both economic freedom and creative autonomy.
Through a blockchain-based token economy, LeisureMeta guarantees creators the rights to the ownership and added value of the content and data they produce,
while also supporting the formation of autonomous communities built on DAO governance.

In the LeisureMeta ecosystem,ordinary userscan follow creators to become fans and, by going beyond simple support, grow together as members of a socio-cultural
and economiccommunity. To realize this vision, LeisureMeta is building the virtual spaceof Metaverse City and the LM Oil Tank Culture Park, a hub where the physical
and digital worlds converge, thereby presenting a new urban culture that bridges the virtual and the real.



1-2 A New Form of Employment: Web 3.0 Creator

As the Fourth IndustrialRevolutionacceleratesthe replacementof traditional jobsby automation and

machines,humanity requires new forms of employment and sourcesof income to achieve true

freedom from work and obligations. In responseto thesechanges,LeisureMetaleveragesblockchain

and Web 3.0 technologiesto redefinecreativeactivityas labor, enablingcreatorsto preservethe full

valueof their data and digitalcontentwhile enjoyingfair rights. Through this framework, LeisureMeta

introducesthe Web 3.0 Creator as a new professionwhere anyone can becomea creator,build a

fandom, and be assured of both economic freedom and creative autonomy. The LeisureMeta

ecosystem serves as the foundation for these activities.



1-3 A New Form of Space: LM Oil Tank Culture Park

LeisureMetapresentsa new form of spacewhere Web 3.0 creatorsand fans go beyondmere online communicationto experiencethe connectionbetween the physicaland digital worlds. A

representativehub of this visionis the LM Oil Tank Culture Park. The LM Oil Tank Culture Park isnot simplyan offlinevenuebut functionsasa hybridhub where the metaverseand the real world

intersect. It isboth a physicalcommunitywhere creatorsand fanscanmeet and interactdirectly,and a spaceinterconnectedwith MetaverseCity that providesan experiencebreakingdown the

boundariesbetween onlineand offline. In other words,fandomsand creativeactivitiesformed in the digitalworld extend into a real-world space,while real-world activitiesare reflectedbackinto

the digital ecosystem,creatinga bidirectionalcenterof exchange. The LM Oil Tank Culture Park is designednot merely asa cultural venue but asa hub where diverseactivitiessuchascreation,

exhibition,performance,education,and businessnetworking cantake place. Through this,Web 3.0 creatorscanshareand monetizethe digitalcontentthey producein offlinesettings,while fans

can directlyengagewith creatorsand participateas membersof the community. Ultimately, the LM Oil Tank Culture Park will serveas the experientialcoreof the LeisureMetaecosystemand

establish itself as a landmark of the Web 3.0 creator economy that bridges the virtual and the real.



2-1 Overview of the LeisureMeta Ecosystem

The LeisureMetaecosystemis an autonomous community in which blockchain,DApps, DAO, LM Tokens,commerce(MD), and the LM Oil Tank Culture Park are organicallyinterconnected.

Members secure trust and transparency through blockchain, while carrying out autonomous decision-making and collaboration through DApp and DAO governance.

TheLM Tokenhub, providesa spacewhere creatorsand fanscanmeet, interact,and continuecreativeactivitiessuchasexhibitions,performances,and workshops. Throughcommerce(MD) serves

asa medium that connectsthe onlineand offlineworldsaswell asthe metaverseand the real economy,enablingboth transactionsand sponsorships. TheLM Oil TankCulturePark,asan offline, it

transforms fandom participation into tangible economic activities. In this way, LeisureMetaestablishes a circular ecosystem where Web 3.0 creators and fans grow together.

Content

Fan Platform

Commerce (MD)

Oil Tank 
Culture Park

Entertainment
Domestic and 
Global Fans

Performances, 
Exhibitions, Festivals

Integrated On and Offline 
K-Culture Experience



2-2 Governance Structure of the LeisureMeta DAO

The LeisureMetaDAO governanceis designedas a transparentand decentralizedsystemin which all memberscan participatein decision-making and execution. Governancevoting rights are

granted to membersbasedon their LM Tokenholdingsand levelof participationin activities. Web 3.0 creatorsand fandomscanproposea wide rangeof agendas,includingecosystemexpansion,

DApp operations,and community rules. Decisionsare processedthrough blockchain-basedvoting and executedautomaticallyvia smart contracts,ensuring that every step of the processis

transparently recorded.

Validatorsare participantsin the blockchainnetwork who verify transactionsand generate blocks. While they are initially appointedby the development team, once the DAO is launched,they

are electedthrough community voting. Although the project isoperated by the development team in its early stages,governanceis gradually transferredto the DAO, evolvinginto a voluntary

and decentralizedcommunity. Through this process,the LeisureMeta DAO providesan environment where all members can pursue common goalsand create social,cultural, and economic

value together.
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FAN FAN

• Subscription • Premium Contents

• NFT

DAO #2

FAN

Creator

FAN FAN
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• NFT
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DAO ··· 
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DAO #4

DAO #5



2-3 LeisureMeta Token Economy

The LM Token plays a central role in the LeisureMeta ecosystem,which integrates the online and offline domains. The platform evaluates the activitiesof creators based on data from
content views and purchases,enabling predictionsabout the scaleand potential successof offline cultural events suchasperformances,exhibitions,and festivals. As participation in these
events increases, the understanding and engagement of fandoms grow, leading to an expansion of both domestic and global fans as well as platform subscribers.

In addition, fandom data enables the planning and production of customized MD products, and the expansion of MD offerings leads to the accumulation of additional fandom data,
creating a virtuous cycle. The data collected is further linked to content creation and purchasing activities, thereby promoting ecosystemparticipation and economic activity. Through
this process,the digital and real economies are organically connected, and a sustainable ecosystemis establishedwhere creators and fandoms grow together . The LM Token servesas
the central medium that connects participation, activity, and data-driven decision-making within the ecosystem, strengthening LeisureMeta’s economic structure and facilitating
interaction among participants.

Fandom Activity Data Analysis
Performance Scale Forecasting

Growth of Domestic and Global 
Fandoms increase in 

Fan Platform Subscribers

Content Production 
Based on Fandom Database

Customized MD 
Planning and Production 

Based on Fandom Database

Oil Tank 
Culture Park

MD

Online Platform
Contents



2-4 LeisureMeta DApp and Services

I LIKE LM is a community platform that connectsWeb 3.0 creators with their

fandoms. Users can freely create and share digital content of their choice,

forming the foundation for interaction between fans and creators. As fans

enjoy and follow the digital content produced by Web 3.0 creators, fandoms

naturally emerge. Based on shared values and goals, fandoms and creators

can establish their own DAOs or participate in existing ones.

I LIKE LM users are not merely consumers of content but participate as

prosumers who directly produce and consume goods and merchandise of

their choice, thereby contributing to the formation and operation of the

community . As DAO members, users take part directly in governance,

establish rules, and propose the creation of diverse services such as digital

art, videos, IP, memberships, music, event tickets, and product vouchers.

Through these activities, I LIKE LM supports a community ecosystemwhere

creators and fandoms grow together, fostering a sustainable structure of

collaboration.



3-1 The K-POP Fandom Market

2014 20232017 2020

0.0

0.5

1.0

1.5

2.0

2.25

0.30

As of 2023

Fan Clubs

Members

1,748

225 million

Source: Ministry of Foreign Affairs, Korea Foundation

Global K-POP Fandom Trends

Unit: 100 million KRW

2022 2023

3,437 3,889

2,029

3,683

2,603

5,885

Overseas Performances

Streaming Services

Album Products

Unit: 100 million KRW

Trends in Overseas Sales of K-POP

Comparison of Album and Tour Revenues of the Top 4 
Teams by Tour Revenue in 2023

Total Tour RevenueTotal Album Sales

KRW 684.3 billionKRW 448.1 billion
(USD 506.8 million*)(Based on KRW 15,000 per album)

* Based on KRW 1,350 per USD

Source: Korea Culture & Tourism Institute, Touring Data, Circle Chart, Hyundai Motor Securities



The businessobjective of LeisureMeta is to establish the LM Oil Tank Culture Park as an offline hub that brings together diverse cultural content such as performances, exhibitions, and

festivals,while enabling creators and fandoms to interact directly in real life. At the same time, through its fan platform, LeisureMeta builds a Web 3.0–based community that supports

demand forecasting and content production driven by fandom data, and realizes fandom-led governance to expand the ecosystemfrom simple consumption to active participation and

creation.In addition, through commerce (MD) content, LeisureMeta promotes customized product planning basedon fandom data, the sale of limited-edition merchandise, and digital

IP, which are then reinvested into content creation and consumption to complete a virtuous cycle. With these strategies, LeisureMeta aims to organically connect online and offline

domains as well as the digital and real economies, ultimately evolving into a sustainable global K-Culture platform where creato rs and fandoms grow together.

Oil Tank Culture Park Fan Platform Commerce (MD) Content

Offline Space for Performances, 
Exhibitions, and Festivals

K-POP Fandom Community 
Where Fans Directly Participate 

in Artists’ Activities

Planning, Production, and 
Distribution of Merchandise Based on 

K-POP Artist IP and Proprietary IP

Planning and Production of Multiple 
Contents Including Festivals, 
Performances, and Concerts

3-2 LeisureMeta Business Objectives



LeisureMeta’sbusinessmodel is centered on proven domestic and global festivals,performances,exhibitions, and joint ventures. By leveraging fandom and network data to forecast

performancedemand and scalein advance,it securesstablecashflow and minimizesrisk. Through this structure,participatingpromoters,agencies,and fandomsare interconnectedto form a

sustainableecosystem. The revenue model consistsof multiple components. First,promoters are selectedfor each performance,exhibition, or festival to plan and operate events. Promoters

receivea guaranteed fee in advancefor managing the event, thereby securingstable income. Revenue share and allocationare determined basedon the activitiesof the promoters, while

appropriate offline venues are chosen according to pre-event demand forecasting. Additional revenue is generated through ticket sales, MD products, and supplementary services.

LeisureMetapromotes joint venturesin overseasperformances,exhibitions,and festivalsto expand its global fandom and network, while collaboratingwith localpromoters to diversifyrevenue

streamsand manage risks. By leveraging fandom data and network information, the project forecastsevent scaleand profitability and generatesadditional revenue by offering data-driven

consulting services. Key features include securing stable cash flow and minimizing risk through advance guarantee fees, increasingevent successrates through fandom and data-driven

decision-making, expandingbusinessopportunitiesby linking with domesticand globalpromotersand venues,and diversifyingrevenue through the integration of online and offline activitiesas

well as merchandise and ancillary service sales.

Entertainment

Promoter A

T1 T2 T4 T5 T6 T0

Promoter C

T1 T2 T4 T5 T6 T0

· · ·

1
Pre-forecasting of Performance 

Demand and Scale Using 
Network and Fandom Database

2
Global Expansion of Performances, 
Exhibitions, and Festivals

3
Promoter Selection and 
Commission Collection

T1 T2 T4 T5 T6 T0

Promoter B

4 Offline venue selection

3-3 Business Model and Revenue Structure



Introduction to the Commerce (MD) Business

Fandom Data Analysis Capability

Internalization of MD Business Capabilities

MD Planning

Design Marketing

Logistics Production 
Management

Communication CS

Oil Tank Culture park

Offline Sales 
Channels

Online Sales 
Channels

Fans

Commerce (MD) Lineup

3-3 Business Model and Revenue Structure

LeisureMeta’sbusinessmodel and revenuestructurefocuson the internalizationof commerce(MD) operationsbasedon fandom data analysis. Byanalyzingthe data generatedfrom the activities

of artistsand fans,the project independentlycarriesout the entire processof MD planning,design,marketing, logistics,productionmanagement,communication,and customersupport (CS),

thereby maximizing efficiencyand profitability. The goodsand content producedare distributedthrough the LM Oil Tank Culture Park as an offline hub and through online platforms,while

fandomscontributeto the economicecosystemnot asmere consumersbut as activeparticipantsin creationand communityactivities. Thisstructureestablishesan integratedsaleschannelthat

connectsonline and offline markets,securinga stablerevenue base. Furthermore,by expandinga diverseMD lineup, it fostersa virtuouscyclethat enhancesfandom loyaltyand engagement.



· Develop LeisureMeta Chain

2018

· Develop LeisureMeta Chain Wallet

2019

· Develop and apply the NFT feature

2020

· Organize NFT marketplace playNomm
· Develop NFT marketplace playNomm

2021

· Implement LeisureMeta Chain multiple-key management system
· Beta launch of NFT marketplace playNomm & open NFT Creative Labs
· Official launch of NFT marketplace service playNomm and Season 1 NFT
· Official sale of Season 1 NFT in playNomm & Implement LeisureMeta-Ethereum Bridge

2022

· Launch Creator fandom community LM NOVA
· Start development of LM Wallet
· Achieve launching of three NFT seasons on playNomm
· Reach 100K LM NOVA users
· Official launch of LM Wallet 

2023

· Organize and develop the LM NOVA DAO governance system
· Develop LM NOVA DAO governance system
· Test operation of LM NOVA DAO governance system
· Apply LM NOVA DAO governance system

2024
· Derivation of DAO Governance System Reference
· Implementation of the Gaudi Challenge
· Advancement of Token Snapshot-Based Voting System
· K-POP Broadcasting Integration with I LIKE LM
· Improvement of User-Friendly UI/UX Onboarding
· Gaudi Asia-Pacific Expansion into the Japanese Market
· Grand Opening of the Oil Tank Culture Park

2025

3-4 Roadmap

· Expansion of K-POP content based on The Moon Entertainment’s   
joint IP

· Promotion of a global K-Culture festival
· Expansion of a collaborative entertainment ecosystem
· Advancement of a community-centered LM token ecosystem
· Hosting of NFT KOREA FESTIVAL 2026

2026



In the early dayswhen blockchain technology began to attract mainstream attention, most public blockchains,including Ethereum, faced a number of technical limitations that hindered

the operation of full-scaleservices. Chief among these was the high transaction fee (gas fee) per transaction,which created significantbarriers to user entry. The low processingspeedof

around 15 transactionsper second(TPS)posed a critical limitation for real-time interactive services. In addition, restrictionsin data storage capacityand efficiencymade these blockchains

unsuitable for handling large-scale multimedia content. Furthermore, the immaturity of smart contract technology, combined with complex user experiences(UX), served as a major

obstacle to the mass adoption of blockchain.

The LeisureMeta Project was initiated to overcome these limitations. Rather than relying solely on existing public blockchains,it aimed to develop a new mainnet through independent

researchand development. Its primary objectiveswere: first, to achieve low transaction fees and high processingspeed; second,to build infrastructure capableof transmitting multimedia

data; and third, to establisha user-friendly blockchainenvironment that is easilyaccessibleto everyone. Through these efforts, LeisureMeta seeksto lay the foundation for a Web 3.0–based

community platform where creators and fans can interact in real time.

Category Ethereum (PoW) LeisureMeta Blockchain

Transaction Fee ~ $5 Very Low

Processing 
Speed

~ 15 TPS 1,200 + TPS

Block 
Generation 

Time
15 ~ 30 Sec ~ 1 Sec

Block Finality Probabilistic Immediate

Limitations of Early Public Blockchains vs. LeisureMeta’s GoalsCharacteristics of the LeisureMeta Blockchain

Performance
1 sec Block Time 

Cost-Effective
Zero Fee

Interoperability
Ethereum Gateway
Opensea Exportable

Efficiency
Orderless Transaction

Networking with Bloom Filter

Security
Tendermint-style Consensus

Mixed Data Structure

Usability
Multiple Private Key Pairing

Device-Key Pair Signing

4-1 Technological Background



LeisureMeta Chain Data Structure Diagram

Technology Description

Consensus 
Algorithm

Tendermint + HotStuff Hybrid Algorithm

Data Structure UTXO + Account Hybrid

Data Transmission Application of CRDT + Bloom Filter

Security / Usability Device-Specific Private Key Pairing (Patent Pending)

Summary of Core Technologies of the LeisureMeta Chain

The LeisureMeta Chain is a proprietary mainnet completed after years of research, incorporating a range of innovative technologies to address the structural issuesof existing public

blockchains. At the core lies its hybrid consensusalgorithm. The LeisureMeta Chain applies a unique approach that combines Tendermint and HotStuff, thereby achieving a balance

between two often conflictingelements: speedand decentralization.From a data structure perspective,it enhancesefficiencyby integrating both the UTXO model and the Account model,

while the application of CRDT (Conflict-Free Replicated Data Types) and Bloom filters significantly improves synchronization among nodes and the speed of data propagation.

In particular, by combining various technologicalelements, the LeisureMeta Chain enablesconsensusparticipation with a single block and allows new nodes to synchronizeat remarkable

speed. Significantadvancementshave alsobeen made in terms of securityand user convenience. LeisureMeta introduced a patented device-specificprivate key pairing system,solving the

complex and challenging problem of cryptographic key management. Users no longer need to handle long private key strings themselves and can intuitively operate wallets while

maintaining strong security.These technological innovations position the LeisureMeta Chain not merely as a blockchain infrastructure but as a practical platform for operating next-

generation Web3 services.

4-2 Development and Core Technologies of the LeisureMeta Chain



LeisureMeta Blockchain Architecture

Since its launch, the LeisureMeta Chain has demonstrated its performance and stability with clear metrics. Blockgeneration time has been reduced to under one second,providing rapid

transaction finality, and the chain has been officially certified to processmore than 1,200 transactions per second. This level of performance is competitive compared to major global

blockchainsand is well-suited for operating servicesthat accommodateboth multimedia data and large-scaleuser bases. Operational resultshave alsobeen significant. Over the past three

years,more than 13 million blockshave been generated, and a total of over 500,000 usershave been active within the LeisureMeta ecosystem. To date, four DApps have been launched,

meeting the diverseneedsof creatorsand fandoms, and more than 35,000 NFTshave been issued,connectingdirectly to real economicactivity. Theseachievementsrepresent more than

simplenumbers; they prove that the LeisureMeta Chain functionsnot merely asa technologicalexperiment but asa sustainableplatform for ecosystemoperations. Byenabling creatorsand

fandoms to share both economic and social value through blockchain, LeisureMeta presents new possibilities for the Web 3.0 era.

Indicator Value

Block Generation Time Within 1 second

Processing Performance 1,200 TPS+

Cumulative Number of Blocks 13 million+

Number of Users 500,000+

NFT Issuance 35,000+

LeisureMetaChain Operational Achievements

4-3 Performance and Operational Achievements



Polygon ZK-Rollup Architecture Diagram LM –Ethereum –Polygon Architecture Diagram

Over time, the blockchainindustry has undergone rapid change. In the past,developinga proprietary mainnet could serveasa competitive advantage,but the maturity of the Ethereum Virtual
Machine (EVM) ecosystemhas fundamentally altered the landscape. The emergence of Layer 2 solutionshas dramatically improved issuesrelated to transaction fees and storage costs,while
the widespread adoption of ERC standards has establisheda de facto global standard for DApp development and interoperability. However, maintaining a proprietary blockchain requires
continuous resource investment for securityand verification, along with limited connectivity to external infrastructure and global ecosystems. Furthermore, as usershave increasinglyadopted
EVM-basedservices,the isolation of proprietary chainshas become an unavoidable reality. Recognizingthese changes,LeisureMeta made a strategicdecision: to discontinuethe operation of
its proprietary blockchain and pursue integration with the EVM ecosystem. specifically,Polygon. The reasons for selecting Polygon among numerous EVM -compatible networks are clear.
Polygon inherits the robust securityof Ethereum while providing unmatched processingspeedand low fees through ZK-Rollup technology. It is alsoa proven platform trusted by leading global
projects,offering an optimal environment for reliably rebuilding LeisureMeta’sDAO, NFT,and DApp assets. This transition isnot simplya technicalmigration but representsa strategicevolution
in which LeisureMeta shifts its focus from infrastructure operation to user experience. By freeing itself from the burden of blockchain infrastructure management, LeisureMeta can now
concentrate on delivering more valuable experiences to creators and fandoms.

4-4 Strategic Transition: Integration into the EVM Ecosystem



5BN
LM

DAO
60%

Biz Partner
5%

Ecosystem
13%

Sale
10%

Team & 
Advisor 
10%

PR
2%

Token Information

Name LeisureMeta

Ticker LM

Standard ERC-20

Issuance 5,000,000,000 LM

Address 0xc064F4F215B6A1E4e7F39bD8530C4dE0fC43ee9D

5-1 Token Issuance Information



The LM Token isdistributed in designatedproportions for three primary purposes: (1) to ensure the securelaunch of the LeisureMeta platform, (2) to build a robust ecosystembasedon the

LeisureMeta infrastructure, and (3) to maximize the governance rights of LeisureMeta platform members. For the project’sscalability,an appropriate portion of tokens must be unlocked

within a set timeframe. Except for the 2% allocatedfor promotional purposes,98% of the tokens are initially lockedand cannot be traded. Theselocked tokens are gradually unlocked over

time, based on the listing date on major exchanges.

■ DAO (60%): Allocated for member rewards and the establishment of the DAO activity environment. 

Starting from the 31st day after the listing date, 1.67% (1/60) is unlocked sequentially every 30 days.

■ Ecosystem (13%): Allocated for ecosystem operations and technological development. 

Beginning 181 days after the listing date, 5% is unlocked sequentially every 30 days.

■ Sale (10%): Allocated through sales to purchasers in order to secure early development and operating capital. 

On the listing date, 1% is unlocked, followed by 9% on the 31st day after listing. Thereafter, 10% is unlocked sequentially every 30 days.

■ Team & Advisor (10%): Allocated to the team, founders, and advisors. 

Beginning 181 days after the listing date, 5% is unlocked sequentially every 30 days.

■ Biz Partner (5%): Allocated for collaboration with current and future partner companies. 

Beginning 181 days after the listing date, 5% is unlocked sequentially every 30 days.

■ PR (2%): Allocated to stimulate platform activity prior to listing on major exchanges and to provide liquidity for transactions. 

The full amount is unlocked from the time of token issuance.

* The lock-up and release schedules specified in this white paper may be subject to change or extension depending on business progress or market conditions.

5-2 Token Distribution Structure and Circulation Plan
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Former] Director of Video Production

at Korean Broadcasting System

David Tamayo
Head of Finance at Gaudi World 

Foundation
Former] Financial Advisor for Private 

Equity investors
Former] Founder of Depthowl Group

Alex Canals Grau
Gaudi Asia Pacific CEO

CEO of the Gaudi World Foundation
Former] Partnership Director at 

Depthowl Group
Former] Co-founder of Impact Farm

6-2 Advisors



Keun Ho Rew
Professor at Hoseo University

Former] Chairman of
International Robot Olympiad

Organizing Committee
2017 Minister of Trade, Industry and

Energy Award Winner

Joaquim Porte
Head of Technology at Gaudi World Foundation
Former] Senior Software Engineer at a consuting

business and project manager
Former] Project Director at the Research

Department of LaSalle Ramon Llull 

John Wainwright
CTO of Mirinae , Inc

Former CTO of Kollective Technology
Former] Consultant at Autodesk

Former] Chief Architect at Kaleida
Labs Principal Architect for Script X &

MaxScript Language

6-3 Technical Advisors



Chul Jung
Copywriter, Writer, Visiting Professor

at Dankook University
Author of numerous copywriting

works including ‘People Come First’
and ‘Make the Country Like a

Country’
Author of multiple books including

"How to Use My Brain," "Copywriting
Book," "Human Dictionary," and "Idle

Thoughts at Every Opportunity"

Soon Jong Ock
Adjunct Professor in the Department
of Communication, Yonsei University
Present] Director at the Korea Public

Diplomacy Association
Present] Editorial Board Member at

the Korean Ginseng Society
Former] Head of Public Relations at

Korea Ginseng Corporation

Sang Gyu Han
CEO of WithComTogether

Former] CEO of ComTogether
Former] CEO of Kilimanjaro CM Production
Former] Creative Director at Hanin Planning

Former] Copywriter at Cheil Worldwide

Jong Woo Park
CEO of Production Indivision

Former] Journalist in the Sports and
Leisure Department at The Korea

Times
Documentary Photographer

CEO of Outdoor Korea
Produced 20 TV Documentaries
Recipient of the 18th Donggang

International Photo Festival Award

Jong Ok Seo
Travel Writer, Drama Writer

Former] Writer for MBC’s “Radio Era”
Member of the Korea TV & Radio
Writers Association, Screenwriter
Winner of the 2000 KBS Drama

Competition 

6-4 Creative Advisors



Jae Yoon Kim
Certified Public Accountant

Deputy Representative at Samil PwC

Yoo Sik Jang
Managing Attorney at Dong -SeoNam-Buk 

Law Firm, Northern Branch
Policy Advisory Committee

Member at People's Solidarity for
Participatory Democracy

Public Relations Secretary at the
National Intelligence Service

Reform Committee
Former] Chair of the Public Interest

Litigation Committee at Lawyers for a
Democratic Society 

6-5 Legal Advisors



7-1 Strategic Partnerships
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